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Material contained in this presentation (this “Presentation”) is being
furnished on a highly confidential basis to select qualified investors for
their consideration in connection with in investment in a programmatic
joint venture with a capital partner to participate in one of the proposed
projects (the “Venture”). This Presentation is for the confidential and
exclusive use of the persons to whom it has been delivered by the
Executive Team of the Venture. It may not be reproduced, provided or
disclosed to others without prior written authorization and upon request
must be returned to the Venture. No representation or warranty,
express or implied, is made as to the completeness or accuracy of the
information contained herein.
The Presentation does not constitute an offer to sell or the solicitation of
an offer to purchase an interest in the Venture. Any offer to sell or
solicitation of an offer to purchase an interest in the Venture, if made,
shall only be made by delivery of a confidential private placement
memorandum and governing documents of the Venture, including the
Venture’s subscription agreement. This Presentation is intended only as
a summary of selected information about the Venture for discussion
purposes, is not to be used for any other purpose and does not purport
to be a complete description of the terms or risks of an investment in
the Venture. The views expressed herein are those of the Executive
Team as of the date hereof unless stated otherwise and the delivery
hereof shall not, under any circumstances, imply that the information
contained herein is correct on any subsequent date. An investor should
conduct its own independent investigation and assessment of an
investment in the Venture and make such additional inquiries as it
deems necessary or appropriate and should not rely solely on the
information contained in this Presentation.
No representation or assurance is being made that the Venture will be
able to achieve its targeted returns or results, or that the Venture will be
able to implement its investment strategy or achieve its investment
objectives. Statements contained in this Presentation that are not
historical facts are based on current expectations, estimates, projections
and opinions of the Executive Team and include “forward looking”
statements.

Such statements involve assumptions and known and unknown risks and
uncertainties and such statements are not necessarily indicative of future
performance or results of the Venture. Actual events, performance or
results may differ materially from those reflected or contemplated in this
Presentation.
Additionally, this Presentation contains statements, estimates and
projections about the performance of competitors and the industry more
generally. Such information has been prepared in good faith and is
presented herein solely for comparative purposes. Such performance is
not necessarily indicative of future performance or results of the Venture
and there is no assurance that the Venture will be profitable over the long
term.
Certain economic, market and other information contained herein has
been obtained from published sources prepared by third parties. While
such sources are believed to be reliable, the Venture does not assume any
responsibility for the accuracy or completeness of such information.
Investment in the Venture is subject to significant risks due to, among
other things, the nature of the Venture’s investments. There will be no
public market for interests in the Venture and interests in the Venture will
be subject to strict limitations on transfer. Investors should regard their
interests as liquid and investors should not invest in the Venture unless
they are prepared to lose all or a substantial portion of their investment.
Transactions described in this executive summary are speculative and
involve a significant degree of risk. Prospective investors should have the
financial ability and willingness to accept such risks and the lack of liquidity
that is characteristic of the investments described. Investors should not
construe the contents of this Presentation as legal, tax, investment or
other advice. Investors must make their own inquiries and should consult
their own advisors as the appropriateness and desirability of investing in
the Venture and as to legal, tax and related matters concerning such
investment.

CONFIDENTIALITY AGREEMENT
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PREMISES:  4400 : 4410 : 4470 : 4490 - NW 2nd Avenue

PROPERTY DESCRIPTION

Existing building and 3 (North Building Open to Negotiation):
• 4400,4410,4470,4490 NW 2 AV

PROPERTY DESCRIPTION

Prime for development, two minutes from Wynwood and approximately 8 city blocks 
from the Miami Design District/Center and Midtown Shops.

Fronting Northwest 2nd Avenue, the Northern Building (4490) is on 45th Street and the 
Southern building (4400) is on 44th Street.

• T4-L Zoning with allowances for residential, commercial, civic, office, and 
educational projects.

PROPERTY FEATURES

• Two Retail Buildings - 2,599 SFT and 1,750 SFT (corner lots).
• Restaurant usage, as well as a 2COP. 
• One building is in operation, the other building is vacant.
• Two Large Parking Lots (center lots) with gate separation and gate entry.
• Handicap parking, 20 parking spaces
• Combined Lot total SFT 21,394
• T4-L Zoning
• Zoning Feasibility Report Allowance Report provided with N,R,W, and E notations.

4400 – 4490 : RESTAURANT & RETAIL PROPERTY

P R O P E R T Y O V E R I E W



PREMISES:  4400 : 4410 : 4470 : 4490 - NW 2nd Avenue

PROPERTY DESCRIPTION

• Floors: 1.0

• Legal Description: COLUMBIA PK CORR PL PB 8-114 LOT 24 LESS E5FT BLK 3 
LOT SIZE 53.750 X 97 OR 20224-1168 1101 2 (3)

• Lot Size: 43560

• MLSID: RX-10317658

• Built: 1936

• Architecture Style: Other

• Building Units: 4

• Cooling System: Central A/C

• Exterior Type: Concrete

• Floor Covering: Concrete

4400 – 4490 : RESTAURANT & RETAIL PROPERTY

P R O P E R T Y O V E R I E W
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45%

39%

12%

Population by Races

White Hispanic or Latino

Black or African American Additional Race

Two or More Races Asian

American Indian Three or More Races

Native Hawaiian Pacific Islander Native Hawaiian Pacific Islander

PROJECT DEMOGRAPHICS : MIAMI-DADE COUNTY

48%52%

Population by Gender

Male Female

P R O P E R T Y D E M O G R A P H I C S



Total Overnight Visitors

• The visitor industry continued to improve in 2016, as total overnight visitors to Greater Miami and the Beaches
increased by 1.5% compared to 2015. The majority of the increase in visitors was during the first quarter; January,
February and March all saw at least 4.8% more visitors than for that month in 2015.

• An estimated, record-high 15.7 million visitors who spent at least one night in Greater Miami and the Beaches during
January-December 2016.

Overnight Visitor Spending

• During 2016 (January-December), overnight visitors spent an estimated $25.5 billion in direct expenditures in Greater
Miami and the Beaches. This can be largely attributed to international visitors, which accounted for approximately 62% of
total spending.

• The average daily expenditure per visitor was $268.63, and the average expenditure per person per visit was $1,621.79.
The average length of stay in 2016 was 6.04 nights. Total overnight visitor spending increased in 2016 by 4.5% compared
to 2015 and was primarily influenced by the 9.4% increase in length of stay, and increased spending on meals and
entertainment.

Main Purpose of Visit

• Visitors continued to travel to Greater Miami and the Beaches primarily for leisure/vacation purposes, making up 84.8% 
of the visitor market in 2016. This was an increase from 2015 of nearly 3%, whereas traveling for business and convention 
was 6.6% in 2016. The remaining visitors were in Miami for a cruise (5.0%) or were visiting for personal/other 
reasons(3.6%).

PROJECT DEMOGRAPHICS : GREATER MIAMI TOURISM

SOURCE INFORMATION PROVIDEDBY:

P R O P E R T Y D E M O G R A P H I C S



Total Overnight Visitors : Where They Stay

Consistent with previous years, Miami Beach remained the most common area for visitor lodging and has grown in popularity
over the past two years. Downtown Miami and North-Dade/Sunny Isles Beach were also top areas for lodging. The following
is a percentage breakdown of where visitors who used lodging stayed in 2016:

• Miami Beach (55.6%)

• Downtown Miami (15.0%)

• North-Dade/Sunny Isles Beach (11.7%)

• Airport Area (8.3%)

• South Miami-Dade (3.8%)

• Doral (2.9%)

• Key Biscayne (2.4%)

• Coconut Grove (1.7%)

• Coral Gables (1.3%)

PROJECT DEMOGRAPHICS : GREATER MIAMI TOURISM

SOURCE INFORMATION PROVIDEDBY:
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Total Visitors :

• Overall expenditures for 
2016 were up compared 
to 2015.

• This increase in 
expenditures for all 
visitors was driven by 
increased spending on 
meals and entertainment 
as well as rising lengths of 
stay. 

• 2016 showed a jump in 
expenditures on 
entertainment, reaching 
an all time high for the last 
5 years. 

PROJECT DEMOGRAPHICS : GREATER MIAMI TOURISM

SOURCE INFORMATION PROVIDEDBY:

P R O P E R T Y D E M O G R A P H I C S
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4400 : RESTAURANT PROPERTY

P R O P E R T Y : 4 4 0 0 R E S T A U R A N T S P A C E



4400 : RESTAURANT PROPERTY

P R O P E R T Y : 4 4 0 0 R E S T A U R A N T S P A C E



4400 : PROPOSED SHELL INTERIOR

P R O P E R T Y : 4 4 0 0 R E S T A U R A N T S P A C E



PREMISES:  4400 : 4410 : 4470 : 4490 - NW 2nd Avenue

4400 : CONSTRUCTION BUDGET

LINE ITEM/DESCRIPTION PROJECT COSTS

ROOF $  1,500 

ELECTRICAL $  4,000

MECHANICAL (HVAC) $  1,500

PLUMBING $  1,500

DOORS, FRAMES, HARDWARE $ 2,000

STOREFRONT (WINDOWS) / SLIDING DOOR $  30,000

DRYWALL/FINISH $  2,500

PAINTING $  2,000

STUCCO $  2,500

BATHROOM REFURBISH $  1,000

FLOORING $  1,500

DECK/PATIO $  3,900

FENCE REFURBISH $  1,000

MISCELLANEOUS CONCRETE $  4,000

DEMOLITION $  2,500

CONSTRUCTION TOTAL (PROJECTION) ~ $ 61,400 

P R O P E R T Y : 4 4 0 0 R E S T A U R A N T S P A C E
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PROPERTY I 4490 RETAIL SPACES



4490 : RETAIL PROPERTY (MULTI-USE)

P R O P E R T Y : 4 4 9 0 R E T A I L S P A C E



4490 : RETAIL PROPERTY (MULTI-USE)

P R O P E R T Y : 4 4 9 0 R E T A I L S P A C E



4490 : RETAIL PROPERTY

P R O P E R T Y : 4 4 9 0 R E T A I L S P A C E



PREMISES:  4400 : 4410 : 4470 : 4490 - NW 2nd Avenue

4490 : CONSTRUCTION BUDGET

LINE ITEM/DESCRIPTION PROJECT COSTS

ROOF $  1,500 

ELECTRICAL $  2,000

MECHANICAL (HVAC) $  10,000

PLUMBING $  1,500

DOORS, FRAMES, HARDWARE $ 1,500

STOREFRONT (WINDOWS) $  25,000

DRYWALL/FINISH $  2,500

PAINTING $  1,500

STUCCO $  2,500

BATHROOM REFURBISH $  1,500

FLOORING $  1,000

FENCE REFURBISH $  500

MISCELLANEOUS CONCRETE $  3,000

DEMOLITION $  2,000

CONSTRUCTION TOTAL (PROJECTION) ~ $ 56,000 

P R O P E R T Y : 4 4 9 0 R E T A I L S P A C E
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PREMISES:  4400 : 4410 : 4470 : 4490 - NW 2nd Avenue

4400 – 4490 : GENERAL CONDITIONS I SITE PREP

P R O P E R T Y : G E N E R A L C O N D I T I O N S I S I T E P R E P .

LINE ITEM/DESCRIPTION PROJECT COSTS

GENERAL CONDITIONS

PERMIT & FEES $  2,000

PLANS & SPECS $  500

TRASH REMOVAL $  500

SITE SUPERVISION $ 20,000

ARCHITECT & ENGINEERING FEES $  10,000

MISCELLANEOUS LABOR $  1,500

SITE PREP

DEMOLITION $  1,000

DUMPSTER & REMOVAL $  800

CLEAR LOT $  750

TEMPORARY POWER $  1,000

PARKING LOT STIPING $  500

LANDSCAPING $  12,500

PAVING EXTENSION $  17,500

CONSTRUCTION TOTAL (PROJECTION) ~ $ 68,550 
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P R O J E C T  F I N A N C E S

$ 68,550 +    $ 77,000
GENERAL CONDITIONS / SITE PREP OWNER FEES/COSTS

$ 145,550 
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P R O J E C T  F I N A N C E S

4 4 0 0   C O N S T R U C T I O N   B U D G E T

$ 61,400 
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P R O J E C T  F I N A N C E S

4 4 9 0   C O N S T R U C T I O N   B U D G E T

$ 56,000 
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P R O J E C T  F I N A N C E S

$ 68,550 +   $ 61,400   + $ 56,000   +   $ 77,000

GEN. CONDITIONS / SITE PREP OWNER FEES/COSTS4 4 0 0   B U D G E T 4 4 9 0  B U D G E T

$ 262,950 
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LEASE VALUE / MONTH LEASE VALUE / YEAR PROFIT % MONTHLY RETURN (APPROX.) YEARLY RETURN (APPROX.)

LOW PROJECTION:   $  11,000 $ 132,000 40 $ 4,400 $ 52,000

MID-LOW PROJECTION:   $  13,500 $ 162,000 40 $ 5,400 $ 64,800

MEDIAN PROJECTION:   $  18,000 $ 216,000 40 $ 7,200 $ 86,400

GOAL PROJECTION:   $  20,000 $ 240,000 40 $ 8,000 $ 96,000

HIGH PROJECTION:   $  25,000 $ 300,000 40 $ 10,000 $ 120,000

4 4 0 0 : M O N T H I Y E A R P R O F I T P R O J E C T I O N S



LEASE VALUE / MONTH LEASE VALUE / YEAR PROFIT % MONTHLY RETURN (APPROX.) YEARLY RETURN (APPROX.)

LOW PROJECTION:   $  5,000 $ 72,000 60 $ 3,000 $ 36,000

MID-LOW PROJECTION:   $  7,500 $ 90,000 60 $ 4,500 $ 54,000

MEDIAN PROJECTION:   $  9,500 $ 114,000 57 $ 5,415 $ 64,980

GOAL PROJECTION:   $  12,000 $ 144,000 57 $ 6,840 $ 82,080

HIGH PROJECTION:   $  14,000 $ 168,000 57 $ 7,980 $ 95,760

4 4 9 0 : M O N T H I Y E A R P R O F I T P R O J E C T I O N S



PROJECTED PROPERTY VALUE % 4400 (+ 5 YR. PROFIT) 4490 (+5 YR. PROFIT) PROPERTY VALUE + COMBINED PROFIT 

$  5,000,000 15 $ 480,000 $ 410,400 $ 1,640,400

$  7,500,000 20 $ 480,000 $ 410,400 $ 2,390,400

$ 10,000,000 25 $ 480,000 $ 410,400 $ 3,390,400

$ 13,000,000 30 $ 480,000 $ 410,400 $ 4,790,400

$  15,500,000 35 $ 480,000 $ 410,400 $ 6,315,400

$ 17,000,000 45 $ 480,000 $ 410,400 $ 8,540,400

4 4 0 0 - 4 4 9 0 : P R O P E R T Y V A L U E E V A L U A T I O N P R O J E C T I O N S
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SHAUN EDENS
FOUNDER
The Barber & Edens Group

T H E T E A M

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pellentesque metus ante, rutrum sed dolor eu, vestibulum
molestie ligula. Phasellus sed accumsan quam. Donec et nibh
luctus, dictum odio non, porttitor nunc. Morbi metus velit, 
tempus in lectus vel, feugiat pharetra purus. Praesent tincidunt
lorem in nulla pulvinar lobortis. Curabitur id fringilla nibh. Nam 
ac luctus dui. Nunc convallis lorem eros, at cursus arcu pretium
vel. Nullam tempus erat turpis. Integer sagittis luctus eros, et 
maximus turpis rutrum sit amet. Proin at lorem neque. Nunc sit 
amet eleifend risus. Donec semper orci vehicula faucibus mollis. 
Nullam arcu dui, sagittis ac pharetra vitae, gravida eget odio.

Aliquam in dictum dolor, iaculis malesuada orci. Pellentesque
mattis feugiat elit ut molestie. Fusce justo metus, porttitor ut
sapien a, commodo ultrices tortor. Phasellus sed leo vitae mi 
tristique facilisis. Suspendisse a hendrerit urna. Aliquam nec
augue tempor, scelerisque massa eget, venenatis metus. 
Pellentesque lacinia luctus nisi, et vestibulum dolor malesuada
ac. Nunc id scelerisque justo. Cras fermentum luctus odio sed
eleifend. Sed consectetur orci a neque tempor, ac placerat orci
aliquam. Morbi ut ligula gravida, egestas turpis ac, porta dui. 
Donec mauris massa, commodo in iaculis vel, aliquet at mi. 
Pellentesque venenatis pharetra accumsan. Aliquam erat
volutpat. Aliquam nec sagittis dui, nec consequat nunc.



CHARONTON BARBER
FOUNDER
The Barber & Edens Group

T H E T E A M

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pellentesque metus ante, rutrum sed dolor eu, vestibulum
molestie ligula. Phasellus sed accumsan quam. Donec et nibh
luctus, dictum odio non, porttitor nunc. Morbi metus velit, 
tempus in lectus vel, feugiat pharetra purus. Praesent tincidunt
lorem in nulla pulvinar lobortis. Curabitur id fringilla nibh. Nam 
ac luctus dui. Nunc convallis lorem eros, at cursus arcu pretium
vel. Nullam tempus erat turpis. Integer sagittis luctus eros, et 
maximus turpis rutrum sit amet. Proin at lorem neque. Nunc sit 
amet eleifend risus. Donec semper orci vehicula faucibus mollis. 
Nullam arcu dui, sagittis ac pharetra vitae, gravida eget odio.

Aliquam in dictum dolor, iaculis malesuada orci. Pellentesque
mattis feugiat elit ut molestie. Fusce justo metus, porttitor ut
sapien a, commodo ultrices tortor. Phasellus sed leo vitae mi 
tristique facilisis. Suspendisse a hendrerit urna. Aliquam nec
augue tempor, scelerisque massa eget, venenatis metus. 
Pellentesque lacinia luctus nisi, et vestibulum dolor malesuada
ac. Nunc id scelerisque justo. Cras fermentum luctus odio sed
eleifend. Sed consectetur orci a neque tempor, ac placerat orci
aliquam. Morbi ut ligula gravida, egestas turpis ac, porta dui. 
Donec mauris massa, commodo in iaculis vel, aliquet at mi. 
Pellentesque venenatis pharetra accumsan. Aliquam erat
volutpat. Aliquam nec sagittis dui, nec consequat nunc.
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